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Visualising – Distilling – Influencing” 
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Views from Lee Madden (EY) 

 

The day itself was incredibly interesting with some fascinating debate and idea 
generation, though I asked myself Why did I find it so interesting and thought of two 
groups of people… 

 

Reflecting on the 2008 Economic crash, people now view it as “a failure to manage 
business intelligence and data” as one MD in Financial services recently said. This 
has led to increase focus on data capabilities and a shift towards viewing data as 
strategically important by Regulators, CFOs and board in big business. Often, the 

people who now view it as critical to business success have no data background or 
understanding of analytics… 

  

Secondly, we are well into the rise of Personal data and we now have Gen Y, Gen Z 
and even some “millennials” now fully embedded in our industries. These people 
grew up with entirely different expectations of how easy data is to get, how it 
should be used and how it should be presented back to them. These people will 

become the influencers and decisions makers in the not too distant future... 

 

Although two very different groups of people, they share something in common, they 
have an increasing need to understand and interpret data easily, quickly and 
transparently. Data Visualisation is the tool that allows you to do that and is crucial to 
giving analysts a voice in the business and explaining the narrative behind the 
data itself. 

 

My conclusion was the reason I found it so interesting was because I found Data 
Visualisation so important in terms of improving the ability of business to make 
decisions and inspire people to improve their data literacy. 
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