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Speakers’ Profiles 

 

Martin Squires (Boots) 

Martin has over 20 years’ experience helping a number of blue chip organisations drive value from 
building a deeper understanding of their customers and prospects. 

Working as a member of the senior Boots Leadership Team, Martin has been responsible for the 
redevelopment of Boots customer insight capabilities. This has involved working with IBM to redevelop 
the customer analysis database and to deploy leading data mining, GIS and campaign optimisation 
tools. Alongside the technology developments, he has consolidated a range of existing analysis & 
research specialists, further recruiting new talent as required to create a centralised team of 75 
experts. This team partners with colleagues across the entire organisation to ensure Boots can deliver 
its strategic goal to “understand its customers better than anyone else”. 

Outside Boots Martin is a member of a number of industry groups & bodies, serving on several IBM 
advisory boards, the GSK Shopper Science Retail Advisory Board, University of Nottingham Computer 
Science Industry Advisory Board and is a member of the editorial board for the Journal of Applied 
Marketing Analytics. Martin has also developed a training course on leading an insight team for the 
Demographics User Group. 

Martin Bellingham (AXA PPP Healthcare) 

Having had National Geographic as my childhood bedtime reading, I became fascinated with how 
people interact with their environment and each other. This interest led me to study Geography at 
Newcastle Polytechnic where I was further fascinated with how people interacted with their 
environment/each other, especially on a night out in Newcastle. In order to actively avoid working I 
was lucky enough to get funding to study for a Masters in GIS at Keele focussing on customer 
shopping behaviour.  

Finally succumbing to the financial realities of life, I started my working life at Newcastle City Council 
as a research officer using GIS to carry out spatial analysis of deprived areas, integration of multi-
agency datasets as well as other market research projects including interviewing Norwegian tourists in 
a Force 7 storm in the North Sea and assessing the quality, distribution and opening times of public 
lavatories across the city. 

After 5 years in the public sector, I joined Boots the Chemist where I worked on sales forecasting for 
new stores, managing part of the customer insight team and company-wide strategy development. 
From there I joined Nationwide Building Society working on the branch network strategy and 
completing my MBA. More recently I’ve been responsible for the customer insight, strategy 
development and sales and marketing functions for a children’s saving specialist, The Children’s 
Mutual before taking up my position as Head of Customer Insight at AXA PPP healthcare in November 
2013. 

John Rae (CACI Ltd.) 

John is responsible for the planning and implementation of new products, new areas of business and 
special projects for CACI. He leads the development strategy for CACI’s range of data sets covering 
areas such as geodemographics, demographic change, income, housing, consumer spending, the 
Internet, consumer communication channels, and consumer attitudes. 
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John led the development of ideas behind CACI’s Acorn segmentation acknowledged as being a 
revolutionary innovative approach to the industry. He has built consumer classifications for a number 
of European countries, five generations of the UK Acorn classification, and specialist segmentations 
such as WellbeingAcorn and SocialSceneAcorn. 

In the 1980’s he pioneered CACI’s modelling approaches to match retail offerings to consumer needs 
by segmenting branch networks. He also created the first generation of CACI’s retail spatial analysis 
tool now known as Retail Footprint. Following a degree in Mathematics he worked for four years doing 
operational research in the fields of defence and alternative energy. He joined CACI 32 years ago and 
during his time at CACI he has managed a variety of teams covering areas such as consumer 
segmentation, retail planning, geographic information systems, European demographics and e-
Business. 

John is on the Editorial board of the Journal of Targeting, Measurement and Analysis for Marketing 
and was a member of the Board of Examiners for the IDM Certificate in Digital Marketing from 2001 to 
2006. 

John Pullinger (National Statistician) 

John Pullinger started as the National Statistician, Head of the Government Statistical Service (GSS) 
and Chief Executive of the UK Statistics Authority on 1 July 2014. 

John's career began in 1980 when he joined the civil service after graduating in geography and 
statistics from Exeter University. After several statistical roles in different departments, John joined the 
Central Statistical Office as a senior civil servant in 1992. He was the project manager for the creation 
of the Office for National Statistics and was the policy lead on the development of the GSS. He worked 
on diverse projects and business, including responsibility for flagship publications like 'Social Trends', 
leading the neighbourhood statistics programme as well as being actively involved in the creation of 
the Statistics Commission and National Statistics in 2000.  

John has represented the UK internationally at the United Nationals Statistical Commission, Eurostat 
and OECD. 

In 2004, John became the 14th librarian to the House of Commons. He continued to be involved in the 
statistical community and took up the presidency of the Royal Statistical Society on 1 January 2013.  

John is married with three adult children. He is active in his local community in Tunbridge Wells and 
has been the chairman of Great Culverden Park Limited since 1999. 

David Ward (University of Portsmouth Business School) 

David joined Portsmouth Business School (PBS) in August 2009, following 20 years working as a 
senior marketing manager and marketing consultant for both blue-chip and SME companies. These 
included Legal & General, IBM, Edexcel, Monster and the Department of Education. He has 
experience of working in marketing communications, marketing strategy, e-commerce development 
and international marketing management. David has a BA Hons (Lancaster) and was the first person 
to graduate in Marketing and German at Lancaster University in 1987. He also holds a MBA 
(Manchester Business School) and a PGCE. 

David is a Senior Lecturer in Marketing at PBS, whose teaching includes marketing research, 
marketing planning and entrepreneurial marketing, predominantly at Masters level, and also 
supervises a number of undergraduate and post-graduate students on their dissertations. He is 
particularly interested in exploring the opportunity for, and consumer reaction to, price discrimination, 
in a variety of different market sectors. He is also interested in digital marketing strategy.  

David has a lead role within PBS for developing its links with commercial and public sector 
organisations, through consultancy, executive education or applied research projects. 
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Professor Paul Longley (University College London) 

Paul Longley (D.Sc., Ph.D., FAcSS) is Professor of Geographic Information Science at University 
College London (UCL). He has held 48 research grants (value in excess of £18 million) and has 
supervised 46 Ph.D. students – most funded by research councils, and many under CASE type 
collaborations with industry and government. 

His published work includes sixteen books (including co-authorship of the best-selling ‘Geographic 
Information Systems and Science’) and over 150 refereed journal articles and contributions to edited 
collections. He is a past editor of two academic journals (Computers, Environment and Urban Systems 
and Environment and Planning B), has held eleven externally-funded academic appointments outside 
UCL, and has given 150 conference presentations and external seminars. He directs the UCL site of 
the Economic and Social Research Council-funded Consumer Data Research Centre. 

Peter Lawrence OBE (Cabinet Office) 

Peter is a career civil servant, and a member of the Senior Civil Service (SCS).  He is currently Deputy 
Director, Government Innovation Group within Cabinet Office responsible for developing policy on how 
government might use data in future.  He is currently leading open discussions between public 
servants, civil society and privacy organisations to build a shared understanding of drivers, risks and 
issues with a view to finding a balanced consensus around how best to use data to better deliver 
public services whilst protecting citizen privacy.  Peter is a leading practitioner in truly open policy 
making having led development of the world leading Open Government Partnership UK National 
Action Plan which was launched by the Prime Minister, to much applaud, at a global conference in 
October 2013. 

Previously Peter spent over three years leading cross government work on delivering greater 
transparency and releasing open data to enhance the public’s ability to hold government to account, 
and to drive economic and social growth.  Peter’s leadership saw the coalition government’s 
commitments and ambitions for transparency become a reality.  He was recognised for his leadership 
of this important work and appointed as an Officer (OBE) of the Order of the British Empire in the 
Queen’s birthday honours list 2014. 

Andy Thompson (Sainsbury’s) 

Trained as a surveyor and cartographer, my early career was in the offshore construction industry 
moving to the fledgling GIS and digital mapping industry in the early 90’s.  Working with first Laser-
Scan, and then with Smallworld Systems, I focused on retail clients, the early adopters of GIS based 
retail location analysis solutions. 

I then moved client side, joining Rank Leisure as Market Intelligence Manager responsible for the 
rollout of Rank’s leisure brands. After several years at Rank I left with 2 colleagues and founded 
GeoBusiness Solutions, offering services and data to UK and international clients in support of their 
retail network planning and store forecasting requirements. 

Following the sale of GeoBusiness to Pitney Bowes MapInfo I took a role managing the Strategic 
Analytics business in Europe, working with US and European retailers on international expansion. On 
leaving Pitney Bowes, I acted as an independent consultant before taking up the role of Managing 
Director in a start-up, 24hour health & fitness business, Anytime Fitness. 

I am currently Head of Location Planning at Sainsbury’s, responsible for network planning, sales 
forecasting and site appraisal for both our supermarkets and convenience stores. 
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Steven Bond (DUG) 

Steven spent the first 10 years of his career in Local Government training as a statistician and working 
on demographic, employment and household analytics and forecasting. He then spent 2 years at 
CACI specialising in analysing customer databases, most especially in relation to actuarial statistics. A 
further 2 years were spent at a property consultancy specialising in surveys in the London office 
market and retail impact studies. 

In 1990 Steven began an almost 24 year career with Marks and Spencer, initially setting up the 
analytical capability of the newly created Footage Assessment Unit, which was tasked with driving a 
store opening programme across the UK. He also worked with both commercial and government data 
to support a store expansion programme in Spain, France, Germany and Hong Kong and produced a 
market entry strategy into Japan and Taiwan using similar approaches. After 10 years he moved to 
Marketing to head the newly formed Customer Insight Unit, and for the last 2 years he was Director of 
Insight and Loyalty, utilising the data from the 2 million plus active members of the scheme. 

Since April 2014, Steven has been a co-Director of DUG. 

Simon Briscoe (Open Data User Group) 

Simon Briscoe has been a statistician and researcher for three decades, working in the civil service, 
investment banking and as Statistics Editor of the Financial Times. 

He then joined a start-up that was scraping and visualising data, a business which was sold two years 
ago. Since then he has had a number of part-time roles including: trustee of fact-checking charity 
FullFact, specialist adviser to a parliamentary committee and vice chair of the UK Data Service, a 
supplier of data to students and academics.  

Simon has served on the councils of both the Society of Business Economists and the Royal 
Statistical Society, and was on the founding editorial board of “Significance", the statistics magazine 
which takes data and its uses to a wider audience. This year’s main projects have been working with a 
datavis start-up and devising a TV game based on numbers which is hopefully coming to screen in 
your home soon. He was appointed to the Open Data User Group (ODUG) in September. 

Richard Hyman (founder of Verdict Research) 

Richard Hyman has been involved in retailing for over 30 years. He founded Verdict, the retail 
research consultancy, in 1984. The company established itself as the primary independent industry 
analyst and commentator. 

In September 2005 Richard sold Verdict to Datamonitor, and subsequently joined Deloitte as Strategic 
Advisor to its retail practice. 

Richard has built an extensive fund of knowledge and experience, and advised most of the leading 
companies and leadership teams in the industry. In August 2014 he launched his retail thought 
leadership website under the name Richardtalksretail.com. 
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