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Speakers’ Profiles 

 

Ben Smith (Webalytix, formerly Tesco.com) 

Ben has over 15 years’ experience in the spatial analysis world which started when he discovered an 
unopened MapInfo box while working for an arts marketing company. Soon he had developed a 
targeting model to generate higher attendances at Manchester’s arts venues before moving to London 
to apply his skills at Taylor Nelson Sofres. 

Using spatial modelling he set about supporting Pedigree and L’Oreal to target selected small 
geographic clusters for product launches. Ben volunteered his cat for a Whiskas pouch campaign, 
which was so successful he was presented with the bowl used in the advert. 

After 3 years at TNS Ben joined Tesco as a site research consultant and had several roles within the 
company as they expanded to be the UK’s No. 1 retailer. More recently Ben has been heading a team 
of location strategists within Tesco.com to build capacity for growth with an optimal mix of instore, click 
& collect and dark store operations. 

After 12 years at Tesco Ben was tempted away last month to work for Webalytix. He is supporting 
Telefonica as they turn big mobile data into dynamic analytics, tracking crowd movement 24 hours a 
day, 365 days a year.  

In his spare time Ben enjoys most sports, playing tennis and golf and has ambitions to play all 7 St 
Andrews courses over a long weekend. He also hopes to see Leeds United back in the premiership 
soon so his children believe his stories that they were once a famous football team. 

 

Andy Thompson (Sainsbury’s) 

Trained as a surveyor and cartographer, my early career was in the offshore construction industry 
moving to the fledgling GIS and digital mapping industry in the early 90’s.  Working with first Laser-
Scan, and then with Smallworld Systems, I focused on retail clients, the early adopters of GIS based 
retail location analysis solutions. 

I then moved client side, joining Rank Leisure as Market Intelligence Manager responsible for the 
rollout of Rank’s leisure brands. After several years at Rank I left with 2 colleagues and founded 
GeoBusiness Solutions, offering services and data to UK and international clients in support of their 
retail network planning and store forecasting requirements. 

Following the sale of GeoBusiness to Pitney Bowes MapInfo I took a role managing the Strategic 
Analytics business in Europe, working with US and European retailers on international expansion. On 
leaving Pitney Bowes, I acted as an independent consultant before taking up the role of Managing 
Director in a startup, 24hour health & fitness business, Anytime Fitness. 

I am currently Head of Location Planning at Sainsburys, responsible for network planning, sales 
forecasting and site appraisal for both our supermarkets and convenience stores. 
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Professor David Martin (University of Southampton) 

David Martin is Professor of Geography at the University of Southampton.  For over 25 years he has 
worked on the spatial representation of population data, including development of the automated zone 
design procedures employed by the Office for National Statistics to generate 2001 and 2011 census 
output areas and 2011 workplace zones.  His original PhD research concerned the generation and 
application of gridded population models and he has recently turned to the extension of the gridded 
approach to handle time-space data.  David is a co-Director of both the ESRC’s National Centre for 
Research Methods and UK Data Service and is currently a member of ESRC Council. 

 

Max Kelly (former Managing Director of Virgin Insight) 

Max Kelly founded Virgin Insight, the marketing & strategy consultancy for the Virgin Group, in 2007. 
Max joined Virgin in 2001 in corporate development, responsible for developing the group strategy and 
creating new companies around the world including Virgin Mobile USA, Virgin Mobile Canada and 
Virgin Health Bank. 

Prior to joining Virgin, Max was at Razorfish and at boo.com during the highs and lows of the dotcom 
era. He started his career at L’Oreal running the UK’s largest haircare brand – the irony was lost on no 
one. He was a scholar at Oxford University, where he obtained a First Class Degree in Chemistry. 

Max is now pursuing a new venture in the big data field. 

 

Dr. Harvey Lewis (Deloitte) 

Harvey is a research director in the Insight team at Deloitte – one of the UK’s leading professional 
services organisations.  Based in London, he leads research and thought-leadership activities for 
Deloitte Analytics, a fast-growing part of the firm that helps clients extract value from their digital data. 
He has spent 20 years in the information technology industry, and specialises in analytics, cyber 
security and national security. 

Harvey has authored numerous reports, white papers and articles on the subjects of ‘big’ data, open 
data and trends in analytics. He also leads focused research projects for clients in both the public and 
private sectors. He is a frequent media commentator, and has contributed to many articles in the 
national and trade press.  

Harvey holds a BEng (Hons) and a PhD from Southampton University. 

 

Professor David Rhind (UK Statistics Authority) 

Professor David Rhind is Deputy Chairman of the UK Statistics Authority with responsibility for 
promoting and safeguarding the production and publication of all official statistics across the UK. He 
was a member then Chairman of the Statistics Commission from 2000-08. In the 1970s he mapped 
1971 Population Census data for 150,000 grid squares and in the early 1980s he led the creation of 
the NOMIS and SASPAC systems and published the first Census Users Handbook. 

Rhind is a member of Government’s Public Sector Transparency Board and Chairman of the Nuffield 
Foundation and of Government’s Advisory Panel for Public Sector Information. He was a Non-
Executive Director of the Bank of England until summer 2009 and Chairman of Portsmouth Hospital’s 
NHS Trust until December 2012. Until July 2007, he was Vice-Chancellor of City University, London 
and before that he was Director General of Ordnance Survey. Awarded the CBE in 2001 for services 
to social and geographical sciences, he is a Fellow of the Royal Society and an Honorary Fellow of the 
British Academy. 
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Martin Bellingham (Forester Life) 

Having been brought up as a child with National Geographic as my bedtime reading, I studied 
Geography at Newcastle Polytechnic. This developed my interest in spatial customer behaviour and 
led me to study for an MSc in GIS at Keele. I started my working life at Newcastle Council using GIS to 
carry out spatial analysis of deprived areas, integration of multi-agency datasets as well as wider 
market research projects. 

After 5 years in the public sector, I joined Boots the Chemist where I worked on sales forecasting for 
new stores, loyalty card analysis and company- wide strategy development. From there I joined 
Nationwide Building Society as Location Planning Manager working on the branch network strategy 
and completed my MBA. I joined The Children’s Mutual in early 2005 as Strategy and Research 
Manager responsible for the research and strategic development needs of the organisation. Following 
the takeover of The Children’s Mutual by Foresters in Spring 2013, I am currently Group Marketing 
Manager at Foresters responsible for developing the marketing strategy. 

 

Bruce Jackson (ESRC) 

Bruce Jackson is a Senior Knowledge Exchange Manager at the Economic and Social Research 
Council (ESRC), working to improve the ESRC’s engagement and partnership with business. 
Specifically, Bruce leads the ESRC’s engagement with the retail sector, a priority sector for the ESRC 
and is developing opportunities to drive innovation, growth and academic excellence through the 
ESRC’s £64 million capital infrastructure investment in big data.  

Bruce has worked at the ESRC for four years in a variety of roles and is currently based in the 
Research Resources Team which aims to strengthen the UK’s social science research infrastructure. 
Before starting at the ESRC, Bruce was Managing Director of a serviced apartment management 
company and a National Account Manager for Enterprise Rent a Car. 

 

Professor Paul Longley (UCL) 

Paul Longley (D.Sc., Ph.D., AcSS) is Professor of Geographic Information Science at University 
College London (UCL). He has held 44 research grants (value in excess of £10 million) and has 
supervised 42 Ph.D. students – most funded by research councils, and many under CASE type 
collaborations with industry and government. 

His published work includes sixteen books (including co-authorship of the best-selling ‘Geographic 
Information Systems and Science’) and over 140 refereed journal articles and contributions to edited 
collections. He is an editor of the academic journal Environment and Planning B, has held eleven 
externally-funded academic appointments outside UCL, and has given 150 conference presentations 
and external seminars. He works with Keith Dugmore on the ESRC ‘Retail Research and Data’ 
initiative. 
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Sharon Witherspoon (Nuffield Foundation) 

Sharon Witherspoon is the Director of the Nuffield Foundation, a grant making trust with a long-
standing commitment to both mathematics education and social science (see www. 
nuffieldfoundation.org). In addition to leading grant programmes on economic advantage and 
disadvantage and ageing, Sharon oversees the Foundation’s exciting new Q-Step programme, which 
aims to promote a step-change in the quantitative skills of UK social science undergraduates.  

Before she joined the Foundation in 1996 to head its programmes of social research, Sharon was a 
senior researcher at the Policy Studies Institute and at what is now the National Centre for Social 
Research. There she was responsible for the design and statistical analysis of various large scale 
statistical studies of behaviour and family life, and was one of the original researchers for the British 
Social Attitudes Survey series. She was awarded an honorary MBE for services to social science in 
2008, and received the British Academy President’s Medal in 2011. 

 

Sianne Gordon-Wilson (Portsmouth Business School) 

Sianne Gordon-Wilson (University of Portsmouth) Sianne is a Senior Lecturer in Marketing in 
Portsmouth Business School, where she has worked since May 2012. Her research interests are in 
the area of consumer behaviour, both offline and online, along with consumers attitudes and 
behaviour towards green/pro-environmental products and advertising. 

Prior to working at the university Sianne worked for over 10years in both Innovation Marketing and 
Brand Marketing on brands such as McVitie's (including Jaffa Cakes and Penguin), Bird's Eye, Sugar 
Puffs, Buxton Mineral Water, Felix and Zanussi. 
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